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1. Introduction

1.1. This Planning Statement has been prepared by Plan A (North West) Limited on behalf of Lidl
Great Britain Limited (the Applicant) in support of an application for full planning
permission for the development of a discount foodstore located on the site of the former
Co-op store on High Street in Connah’s Quay.

1.2. The proposed new store will replace the existing Lidl store in Deeside Retail Park, and will
deliver significant investment to support the regeneration of the site that will directly
contribute towards the vitality and viability of Connah’s Quay District Centre.

1.3. The Statement sets out the merits of the proposed development in accordance with
national and local planning policy guidance and adopts the following structure:

• Section 2: Details of the application site and proposed development;

• Section 3: Planning policy review;

• Section 4: Planning Statement; and

• Section 5: Conclusions.

1.4. The planning application is accompanied by a number of technical reports and drawings,
which should be read alongside this Statement.
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2. Development Proposals

Rationale

2.1. Lidl currently operates a discount foodstore located within Deeside Retail Park, off Chester
Road East on the fringe of Queensferry and Shotton.  The store extends to 1,149m2 gross
floorspace, is served by 123 parking spaces and is set within a retail park environment
alongside other retailers and additional parking provision.

2.2. Lidl is committed to providing a pleasant shopping and working environment for all
customers and staff.  The thrust of Lidl’s retail philosophy is centred on simplicity and
maximum efficiency allowing operational savings to be passed onto the customer.
Accordingly, a nationwide programme of modernising the store portfolio has been
undertaken in response to advances in technology, especially with regard to store
construction and energy efficiency, and the evolution of the operator’s trading format. The
upgrading of older stores, such as the existing store at Deeside Retail Park, has become a
priority.

2.3. A detailed survey of the existing store was undertaken a number of years ago in order to
identify the scope of works required to bring the store up to Lidl’s high company standards.
This survey identified a need to provide additional sales and non-sales floorspace to allow
the full business model to be implemented.  The required enhancements include the
provision of an in-store bakery, additional chiller and freezer storage facilities and
enhanced staff accommodation.

2.4. Planning permission (ref: 058904) was subsequently secured in October 2018 to extend the
store to a total gross floorspace of 1,431m2, which was the maximum that could be
achieved on land within Lidl’s control without resulting in a significant loss of car parking
spaces.  However, the decision was taken not to implement this consent because the
extended store would still offer a compromised solution.

2.5. The decision to invest in the existing store was also put on hold as a result of the availability
of the application site, which offers the opportunity to deliver a purpose built, modern
discount foodstore format within a District Centre location.  Accordingly, should planning
permission be granted, Lidl proposes to relocate from Deeside Retail Park to a brand new
store in Connah’s Quay District Centre, where the new store will directly contribute
towards the vitality and viability of the District Centre, and neighbouring Shotton Town
Centre.  The existing store will cease trading on the opening of the new store, with all staff
being transferred, with the former store then being marketed for occupation by a different
retailer.

Application Site

2.6. The application extends to approximately 1.0ha and accommodates a former Co-op store
and its associated external areas located off High Street in Connah’s Quay District Centre.
The vacant, former Co-op building comprises a part single, part 2-storey building that
extends to 2,187m2 gross internal floorspace served by a circa 270-space car park (including
spaces located outside the application site red line boundary), which are shared with
neighbouring community and civic uses.

2.7. The application site is generally bounded by High Street to the north east, Connah’s Quay
Library and Civic Hall, swimming pool and leisure centre to the north west, Shotton Job
Centre and an area of public car parking to the south west and Wepre Brook to the south
east. Vehicular access to the site is taken from a priority junction on High Street, with a
secondary access running past the neighbouring library to Wepre Drive.
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2.8. Being entirely located within Connah’s Quay District Centre, neighbouring uses comprise a
range of retail, service, leisure and commercial uses, with residential surroundings.

Proposed Development

2.9. It is proposed to demolish the existing building and to erect a Lidl discount foodstore (Use
Class E) of 2,179m2 gross floorspace.  The car park and external areas will be re-arranged
and re-surfaced to provide 162 parking spaces in total, to include 7 accessible parking
spaces, 10 Parent and Child spaces and 2 Electric Vehicle Rapid Charging Points. Four
motorcycle parking spaces and 12 customer cycle parking spaces will also be provided.

2.10. Additional areas of parking located within and adjoining the application site (see Proposed
Site Layout Plan) will remain as existing, with further areas of re-surfacing.

2.11. Table 1 identifies the differences between the existing and proposed developments:

Table 1

Existing Proposed Difference

Gross Floorspace 2,187m2 2,179m2 -8m2

Sales Floorspace 1,501m2 1414m2 -87m2

Total Car parking* 282 249 -33

Accessible Spaces 12 10 -2

Parent & Child Spaces 0 10 +10

Electric Vehicle Charging
Points

0 2 +2

Motorcycle 0 4 +4

Cycle Parking Spaces 0 12 +12

*Total includes all car parking within the application site and outside the red line boundary adjacent to Job Centre Plus

2.12. Table 1 demonstrates how the proposed Lidl store similar will be almost identical in scale to
the existing building. The Lidl store will also generally occupy the same position within the
site as the former Co-op store, with the customer car park located to the front/east and
side/south of the building. The delivery area will be positioned on the western elevation
and will be accessed from High Street through the store car park (not from Wepre Drive as
existing).

2.13. Whilst the proposal will result in an overall reduction in the number of car parking spaces,
the existing provision significantly exceeds demand. Furthermore, the reduction in spaces
will allow the majority of the 162 spaces serving the Lidl store to be larger than a standard
parking space. Indeed, the Lidl standard parking spaces will be 2.7m wide by 5.2m long,
which is much more generous and customer-friendly than the existing 2.5m x 4.2m spaces.

2.14. The proposed store will adopt a high quality building design that is both operationally and
energy efficient. Further details about the design and appearance of the store and the use
of materials are provided in the accompanying Design and Access Statement.

Lidl ‘Deep Discount’ Format

2.15. Lidl’s history dates back to the 1930s when ‘Lidl and Schwarz Grocery Wholesale’ was
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founded in Germany.  Since then, the Company has diversified into hypermarkets (known
as ‘Kaufland’) and discount foodstores (known as ‘Lidl’).  Today, the Schwarz Group is the
largest grocery retailer in Europe and the 4th largest global retailer. During the 1990s, Lidl
commenced opening stores outside Germany, and are now found in 27 European countries,
having recently opened their 11,000th store.  The Lidl format is well established in the UK
with the Company operating almost 900 stores, 13 Regional Distribution Centres and
employing over 25,000 people.

2.16. The Company philosophy is focused upon simplicity and offering customers everyday
quality at the best possible prices.  The Company’s basic approach is equally sensible and
straightforward, this being to provide small/modest stores serving local needs at
convenient locations close to residential areas. Lidl’s operation is based on a traditional
supermarket format with ‘deeply discounted’ prices and a limited range of ‘own brand’
goods. The ability to offer discounted prices to customers is achieved through economies
of pan-European bulk purchasing, minimisation of distribution costs and the careful control
of property and operational costs.

2.17. A Lidl store offers a range of around 2,500 products at discount prices.  Items sold include:

 A range of own-branded dry groceries, frozen foods and tertiary branded wines and
spirits;

 A small range of fresh and frozen pre-packaged meat, but no specialist butchery or
delicatessen counter;

 A range of fruit and vegetables, mainly pre-packaged;

 Pre-packaged sliced bread as well as a new selection of artisan bread and cakes baked
on the premises; and

 A basic range of non-food household items accounting for up to 20% of the sales area.

2.18. The Lidl format differs from that of many other supermarket traders, primarily through the
heavily discounted pricing structure and the very limited range of goods on offer.  At
around 2,500 product lines per store, the range of goods is significantly smaller than those
offered by other leading retailers.  For example, most modern superstores can offer
between 20,000 and 90,000 product lines.

2.19. Lidl also operates on far lower profit margins than the major foodstore operators and, due
to their efficient productive approach, savings made operationally are passed on to the
customer.

2.20. Moreover, Lidl does not compete in the same market as many independent or specialist
traders such as confectioners, greengrocers or butchers, and Lidl do not sell cigarettes or
single confectionery items, do not include pharmacies or post offices and no meat or fish
preparation takes place on the premises.

2.21. The proposed Lidl store will have distinctive trading characteristics, which are largely
complementary to traditional high street convenience stores. Indeed, deep discounters
rarely provide a one-stop shopping experience and, as such, customers also tend to use
other shops and facilities in the locality to supplement their deep discount shop.

2.22. Lidl stores are clearly popular with their customers, as they offer high quality goods at very
low prices.  This high quality is reflected in the wide range of award winning products on
offer, ranging from wines and spirits to cheeses and meats to cereals and biscuits to
cleaning products.
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Development Operational Matters

Hours of Operation

2.23. The proposed store’s opening hours will be between 7am to 10pm Monday to Saturdays
(including Bank/Public Holidays) and for a six-hour period between 10am and 6pm on
Sundays.

Deliveries and Waste Management

2.24. The store will typically receive up to two deliveries per day, which will be sourced from the
regional distribution hub near Runcorn.  Delivery vehicles drive through the store car park
and reverse down a ramp to a dock leveller, which ensures that the bed of the trailer is the
same height of the store floor level. A curtain is then closed around the trailer to form a
seal between it and the building, and a manual dock leveller lowered to breach any gap
between the building and trailer. Goods are simply rolled on trolleys or using a pallet truck
from the trailer into the building in an efficient and comparatively quiet manner.

2.25. All waste generated by the Lidl store will be separated into recycling, store returns, general
waste etc and stored internally ready for collection.  Lidl’s delivery vehicle will then take all
waste away from the store daily for recycling or disposal at the distribution centre.  It
typically takes 45 to 60 minutes to unload the delivery vehicle and to re-pack it with waste
products and recycling.

Trolley Management

2.26. Lidl will control the use of shopping trolleys by a coin deposit system.  Trolleys will be
stored in a trolley park located adjacent to the store entrance, sheltered by the entrance
canopy.  Customers will be required to make a deposit in order to release a secured trolley
from the trolley park, which will be returned when customers return the trolley to the
trolley park and leave it securely. Lidl’s experiences at existing stores confirm that this
system is an effective means of ensuring trolleys do not leave the site and are returned to
the trolley park and secured appropriately.

Car Park Management

2.27. The customer car park will be available for customers to use free of charge for a period of
up to 90 minutes, which is more than sufficient time to allow customers to undertake a
shop at the store (typically no more than 30 minutes) and linked trips to other shops and
services in the District Centre. Use of the car park will be monitored by an automatic
number plate recognition system (ANPR) to ensure that this time limit is not abused.

Job Creation

2.28. The store will require up to 40 members of staff (25 Full Time Equivalent) in order to
operate in the most efficient manner. All 15 existing members of staff will transfer to the
replacement store on its opening.  The new jobs created by the proposal will comprise both
full and part-time roles, with part-time hours ranging from 9 – 36 hours.  Lidl do not offer
zero hour contracts. The range of positions will, therefore, offer flexibility in the number of
hours worked, and are expected to appeal to a wide range of job seekers.

2.29. It is expected that the majority, if not all, of the new members of staff at the store will be
local people living in the local area. The recruitment process will commence 4-6 months
prior to store opening to ensure that all staff gain sufficient training and experience at the
existing store prior to the opening of the proposed replacement store.

2.30. All staff will benefit from Lidl’s commitment to paying the Real Living Wage, as
recommended by the Living Wage Foundation, training and genuine opportunities for
career progression within the Company. Indeed, many of Lidl’s non-sales staff started
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employment on the shop floor and have progressed to other roles in the company, with a
wide range of roles being available, in principle, on a global scale. The current Chief
Executive of Lidl Great Britain Ltd is testament to this commitment, having started work on
the shop floor and progressing through the business to his present position.
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3. Planning Policy

3.1. This section of the Statement identifies the key planning policies and other guidance that is
relevant to determination of this application.

National Guidance

Planning Policy Wales (11th Edition)

3.2. Planning Policy Wales (PPW) forms the over-arching national planning policy document for
Wales and sets out the land use planning policies of the Welsh Government on a range of
land use planning matters.  Relevant aspects of PPW to the proposed development are
summarised below.

3.3. PPW places an emphasis on place-making, with paragraph 2.8 confirming that ‘planning
policies, proposals and decisions must seek to promote sustainable development and
support the well-being of people and communities across Wales’.

3.4. Figure 4 identifies the key planning principles that support the objectives for sustainable
development, these being:

 Growing the economy in a sustainable manner;

 Making best use of resources;

 Facilitating accessible and healthy environments;

 Creating and sustaining sustainable communities; and

 Maximising environmental protection and minimising environmental impact.

3.5. Design policies indicate how good design can directly meet the place-making objectives.
Figure 7 identifies the objectives of good design as making a positive contribution towards
access, character, community safety, environmental sustainability and movement, with the
recommended approach being to appraise design proposals in their context. Design and
Access Statements are identified as an appropriate tool for such assessment.

3.6. Paragraph 4.3.1 has regard to retail and commercial development and states:

‘Retail and commercial centres are hubs of social and economic activity and the focal point
for a diverse range of services which support the needs of local communities. They are
highly accessible to different modes of transport and are the most sustainable locations for
new development’.

3.7. Paragraph 4.3.3 confirms that the Welsh Government requires development management
decisions to:

• promote viable urban and rural retail and commercial centres as the most sustainable
locations to live, work, shop, socialise and conduct business;

• sustain and enhance retail and commercial centres’ vibrancy, viability and
attractiveness; and

• improve access to, and within, retail and commercial centres by all modes of transport,
prioritising walking, cycling and public transport.
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3.8. PPW sets out the approach towards the assessment of retail development proposals.
Paragraph 4.3.14 confirms that ‘there is no requirement to demonstrate the need for
developments within defined retail and commercial centre boundaries’.  Similarly, following
the ‘town centre first’ approach, paragraph 4.3.18 states that, in accordance with the
sequential test, the first preference will be to locate new retail development within a town
centre defined in the development plan hierarchy. Paragraph 4.3.25 and 4.3.26 confirm
that retail impact assessment is not required to support retail development proposals
within a defined town centre.

Technical Advice Notes

3.9. Technical Advice Note 4 (TAN4) (November 2016) has regard to retailing and town centres.
Paragraph 5 advises that there should be a clear vision through retail strategies, master
planning and place plans for how a LPA wishes to see retail and commercial centres
develop over the plan period. The guidance reflects the position set out in PPW with
regard to the application of the retail policy tests to development that is located within and
outside town centres, with paragraphs 6.2, 7.1 and 8.2 confirming that the need test,
sequential test and Impact test, respectively, are not applicable to in-centre retail
development proposals.

Development Plan Policy

3.10. The Development Plan currently comprises the 2011 Flintshire Unitary Development Plan
(UDP). Policies that are relevant to the development proposals are identified below.

3.11. The adopted Proposals Map identifies the application site as being located entirely within
Connah’s Quay District Centre. The District Centre boundary is shown to be contiguous
with Shotton Town Centre boundary, with Wepre Brook forming the common boundary
between the two.

3.12. Policy GEN1 sets out the Plan’s general approach towards new development and requires a
number of requirements to be satisfied, to include:

 development should harmonise with the site and surrounding area;

 development should not have a significant adverse impact on the amenity of nearby
residents or other neighbouring uses; and

 development should provide for safe and convenient access for a range of modes of
transport and persons of all abilities.

3.13. Policy D1 requires new development to achieve a good standard of design, with Policy D2
adding that only proposals that deliver sufficient design quality will be approved.

3.14. Policy S1 identifies Connah’s Quay as a District Centre, below Shotton Town Centre, and
other town centres, in the retail hierarchy.

3.15. Policy S3 has regard to the integration of new retail development and states:

All commercial proposals will be expected to pay full regard to the design policies of the
Plan and will be required to make specific reference to the siting of buildings and building
entrances to ensure the provision of safe and convenient access for users and to enhance
the surrounding commercial environment. Where appropriate the developer will also be
required to:

• site the proposed development within easy walking distance of existing commercial
developments and other facilities;

• provide building entrances in locations which relate best to existing commercial
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developments, other facilities and pedestrian routes; and

• if relevant, provide car parking to the rear of the development

3.16. Policy S6 has regard to large scale retail developments or 500m2 gross or more and sets out
the criteria against which such proposals will be assessed. It is confirmed that such
proposals should be located within defined centres, and will only be accepted outside such
centres if the need for the proposal is demonstrated and the sequential and retail impact
tests, and other criteria, are satisfied.

3.17. The Council has commenced the preparation of Flintshire Local Development Plan, with
the most recent stages being the Submission of the Plan in October 2020 for Examination,
which has since progressed through a series of Hearings. Draft policies that are relevant to
the development proposal are summarised below.

3.18. The draft Policies Map reflects the adopted UDP in identifying the application site as being
located within a District Centre (Connah’s Quay) and adjoining a Town Centre (Shotton).

3.19. Draft Policy STR4 promotes the creation of sustainable places, requiring development to be
designed to a high standard that achieves local distinctiveness, to be inclusive and
accessible, and to mitigate and adapt to climate change.

3.20. Draft Policy STR9 confirms that retail centres will be the preferred location for new retail
development and that ‘major development will need to comply with the ‘town centres first’
principles within PPW in terms of the Needs Test, Sequential Test and Retail Impact
Assessment’.

3.21. Draft Policy PE7 identifies Connah’s Quay as a District Centre and states that ‘proposals will
be supported where they are appropriate in scale and type for a particular centre’.

3.22. Draft Policy PE10 advises that proposals that maintain or improve the range and quality of
shopping provision within District Centres, including Connah’s Quay, will be supported
provided ‘it is appropriate in scale and enhances the centre’.

Summary

3.23. The review of relevant planning policies indicates that the saved Policies of Flintshire UDP
continue to form the basis of planning decision taking, supported by PPW and TAN 4
guidance. Weight may also be attached to the draft policies set out in the emerging
Flintshire Local Development Plan, which, as demonstrated above, is consistent with
adopted policies and guidance on the assessment of retail development proposals and the
allocation of the application site.

3.24. Both the adopted and emerging Plans, and PPW, present a themed policy approach
towards the assessment of the proposal and, therefore, the proposal is assessed against
the requirements of the relevant planning policies on a themed basis in the following
sections of this Statement.
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4. Planning Statement

4.1. The merits of the proposed development are assessed below in accordance with the
requirements of current planning policy identified in the previous sections. The merits are
assessed on a themed basis in order to demonstrate compliance with both adopted and
emerging Development Plan policies and national guidance.

Principle of Development

4.2. The application site is located within Connah’s Quay District Centre, where the adopted
UDP, emerging Local Development Plan, PPW and TAN 4 all inherently support the principle
of retail development.

4.3. Because the application site occupies an in-centre location, the sequential test and retail
impact test are automatically satisfied in support of the proposed development. Indeed,
given that the in-centre proposal will replace an existing out-of-centre store, the proposal
represents a highly sustainable opportunity to maintain and enhance the role and function
of Connah’s Quay District Centre in a sustainable manner.

4.4. Further, the application site currently accommodates a former supermarket that extends to
2,187m2 gross floorspace over ground and first floor level.  The lawful use of the site is,
therefore, for an identical use to that hereby proposed.

4.5. The scale of the proposed store is just 8m2 gross smaller than the existing store, which
confirms that the proposal is of an appropriate scale to Connah’s Quay District Centre.

4.6. The application site also represents brownfield, previously-developed land within the urban
area that is under-utilised, with the former Co-op store having stood vacant for several
years.  The proposal will regenerate the site in an appropriate manner and deliver a use
that will directly maintain and enhance the vitality and viability of the District Centre, and
neighbouring Shotton Town Centre.

4.7. The use of the site for food retailing is, therefore, long-established, policy compliant and
desirable. Accordingly, the principle of the proposed development is wholly acceptable,
with there being a presumption in support of planning permission being granted, unless
material considerations indicate otherwise.

Design

4.8. The proposed building has been designed to provide an aesthetically sound retail store built
to a high standard.  The key to the design of Lidl stores is that they are functional, with any
cost savings in the construction and operation of the store being passed on to customers.

4.9. The use of the building also plays a key role in its design.  The store requires a single sales
floor that is level with the store car park to ensure easy access for customers and trolley
movements. The sales floor must also be relatively unencumbered by supporting
structures in order to offer flexibility in store layouts and must provide opportunities for
stacking products, thereby requiring extensive non-glazed areas around the perimeter of
the sales floor. Furthermore, the store requires areas of warehouse space at the same level
as the sales floor to facilitate the efficient movement of products from the delivery vehicle
into storage areas and, ultimately, on to shelves.

4.10. A range of potential site layout options have been explored.  However, the size and shape
of the application site mean that the retail building can only be orientated on an east-west
axis, with the shopfront either facing towards High Street or the rear of the neighbouring
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Job Centre.  As a result, the Applicant has opted to arrange the site layout in a similar
manner to the existing Co-op store, albeit with enhanced delivery vehicle access
arrangements.

4.11. The store will have a large, glazed shopfront facing towards High Street, which will create
animation and visual activity.  The glazing will wrap around to the southern elevation to
form an entrance lobby, which will create a focal point for the scheme that faces towards
the site access on High Street. The building will have a mono-pitch roof with a horizontal
canopy providing shelter to customers around the store entrance and trolley bay.  The
buildings maximum height will be approximately 7m, which is lower than a typical 2-storey
dwelling.

4.12. Overall, the design of the building and use of materials will make a positive contribution
towards the character and setting of the local area. Further details about building design,
the proposed materials and the layout of the site are presented in the accompanying
Design and Access Statement and illustrated by the package of proposed drawings.

Response to Climate Change

4.13. Lidl is firmly committed to delivering a modern, energy efficient and operationally efficient
building.  Accordingly, the proposed store seeks to maximise opportunities to reduce
energy consumption, use energy efficient materials and equipment and enhance
operational efficiency, in addition to qualitatively enhancing the shopping environment.

4.14. A key feature of the store will be its shop front, which will have a large expanse of glazing in
order to allow daylight to illuminate the shop floor and enhance the quality of the shopping
environment, whilst also reducing energy consumption on internal lighting.  This proposed
design will also enhance the appearance of the store, create animation and provide natural
surveillance over the store car park and cycle parking.

4.15. All internal lighting will be LEDs and will be remotely operated using sensors, with lights
turning on when someone approaches the sensor and off after a set period of inactivity.
The lighting on the sales floor will reduce to one third of the normal level outside trading
hours and will be turned off at the end of the working day. External lighting and signage will
be controlled by timers and remote sensors.  The timers ensure that the lighting can only
come on during certain times of the day, with the remote sensors ensuring that lights only
turn on when natural day light falls below a pre-set limit.

4.16. Lidl stores use modern materials and sustainable construction techniques which help
reduce construction time and building waste.  For example, the store will be clad in
composite rainscreen panels, which are fully weather resistant and require no
maintenance. The panels also offer excellent thermal insulation and low thermal
transmission properties, thereby saving on heating and cooling costs, and are fully
recyclable or re-usable.   The use of this product also contributes to a faster build time.

4.17. It is the case that Lidl strives to specify highly energy efficient plant and equipment to
operate the store.  This includes air source heat pumps to provide heating and hot water
and the operational refrigeration plant and equipment.  For example, all refrigeration
equipment will have a Class A energy rating.  Furthermore, water efficient fixtures and
fittings will be installed, such as aerated/low flow taps and dual flush WCs.

4.18. It is proposed to install a rapid Electric Vehicle Charging Point (EVCP) that will provide
charging facilities for two vehicles within the car park serving the Lidl store.  The Proposed
Site Layout plan identifies the location of the EVCP, which will be made available for use
prior to the supermarket first opening for trade. A ‘rapid’ charging terminal will be installed
that can fully charge an electric vehicle within approximately 30 minutes, which will make a
valid contribution towards charge levels while customers are undertaking their shopping
(whereas ‘fast’ chargers typically take several hours to fully charge a vehicle).
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4.19. Photovoltaic panels will be fitted to the roof of the proposed building to generate solar
electricity for use in the store.

4.20. Trips to the store by bicycle will be encouraged through the provision of customer cycle
parking facilities adjacent to the entrance lobby, as shown on the proposed site layout plan,
where they will benefit from high levels of natural surveillance and external lighting.

4.21. A Travel Plan will be implemented to encourage the use of more sustainable modes of
travel to reduce reliance upon travelling by car and, therefore, reduce emissions.  Lidl has
extensive experience of successfully implementing and operating travel plans from its
stores and will actively implement measures and encourage members of staff to travel to
and from work by non-car modes or to car share with colleagues.

4.22. Environmental Best Practice is a core consideration in every aspect of Lidl’s business, with
the Company choosing to deal with contractors, suppliers and organisations that share the
same ideals.  For example, the refrigeration plant boasts low carbon emission ratings and
operates without the need for CFC’s meaning less harm to the environment.  As a result of
this commitment, Lidl was one of the first retailers in the UK to fully replace the refrigerant
in all stores with a more environmentally friendly option that has zero ozone depletion
potential.  The proposed store will take a step further by utilising propane as a natural
refrigerant, which has no negative effects on the environment.

4.23. Lidl pioneered the reuse of plastic shopping bags and has been encouraging customers to
re-use bags since the company entered the UK market in 1994.

4.24. Lidl has an extensive recycling policy. All recyclable waste is separated into its constituent
parts in-store, with cardboard then being compressed into bales up to 400% of the original
volume and plastics separated and bagged.  The waste materials are then returned on a
daily basis to the Regional Distribution Centres on the returning delivery vehicle alongside
any other store returns, such as stock transfers, pallets, bread crates and milk trolleys.  On
the whole, approximately 90% of waste is diverted away from landfill sites.

4.25. Overall, the new Lidl building is expected to achieve a Class A Energy Performance
Certificate rating.

Compatibility with Neighbouring Uses

4.26. The application site is bounded by a range of retail, commercial, service and leisure, as
would be expected of the District Centre location. Whilst such premises can typically
provide residential accommodation above ground floor level, there is no such
accommodation above the buildings that immediately adjoin the application site.

4.27. Furthermore, the proposals have been set out in a similar manner to the former Co-op
store, thereby seeking to minimise the potential for new sources of potential noise and
disturbance resulting from the proposals.

4.28. Nevertheless, the planning application is accompanied by a noise assessment, which
considers the potential for the nearest sensitive receptors on Brook Road to the south east
of the site, across Wepre Brook, to experience disturbance as a result of plant noise,
delivery noise and the use of the store car park. The assessment demonstrates that all
sources of noise generated by the use of the proposed foodstore and operational plant and
equipment will fall below existing background noise levels during the day and at night.
Accordingly, it is demonstrated that the store may function without resulting in an
unacceptable impact on the amenity of neighbouring residents and without the need for
any noise mitigation measures.

4.29. With regard to internal and external lighting within the store and car park, including the
proposed signage scheme, this will be controlled by the store’s Building Management
System.  External signs and lighting will be controlled by timers and remote sensors.  The
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timers ensure that the lighting can only come on during certain times of the day, with the
remote sensors ensuring that lights only turn on when natural day light falls below a pre-set
limit. The System will permit all external signs and lighting to switch on 1 hour before store
opening (to assist the arrival of staff) and switch off 1 hour after store closing (to assist staff
departures).  However, such lighting will only actually automatically switch on if natural
light levels are sufficiently low.

4.30. Accordingly, internal and external lighting and signage will not be illuminated overnight at
any time and will only be illuminated during the day time if natural light levels fall below
the pre-set sensor limit. Lighting associated with the proposal is, therefore, highly unlikely
to have an unacceptable impact on the amenity of neighbouring residents.

4.31. It is, therefore, demonstrated that noise and activity generated by the proposed use, and
the use of external lighting, will not result in any unacceptable impacts on the amenity of
neighbouring occupiers.

Accessibility

4.32. The Transport Assessment confirms that the application site is accessible by a choice of
modes of travel, with a network of footways and cycle paths linking the site to surrounding
residential areas and public transport nodes. It also demonstrates that the proposed
development will not result in an unacceptable impact on the local highway network.

4.33. The function of the Lidl store will be directly supported by 162 parking spaces located to
the front (east) and side (south) of the building.  The parking provision will include 7
accessible spaces, 10 parent and child spaces and 2 electric vehicle charging points, in
addition to 4 motorcycle spaces. This level of parking provision is sufficient to meet the
expected operational needs of the development.

4.34. Additional areas of parking will remain as existing, to include 12 spaces located opposite
the library on Wepre Drive (including 3 accessible spaces), 23 spaces located adjacent to
the War memorial on High Street and 52 spaces adjacent to Job Centre Plus. Accordingly,
the application site and immediately adjoining land will cumulatively offer 249 parking
spaces.

4.35. It is proposed to provide 6 cycle stands on the site boundary alongside Wepre Brook,
adjacent to the motorcycle spaces, where they will be accessible for users and benefit from
high levels of natural surveillance.  The cycle stands will provide 12 bicycle parking spaces
for customer use.  Members of staff will be permitted to securely park their bicycle within
the store warehouse area, with the warehouse having capacity to accommodate in excess
of 12 bicycles.  The proposals will, therefore, satisfy (and exceed) the Council’s cycle parking
standards.

4.36. The accompanying Travel Plan confirms how the Applicant will encourage journeys to and
from the foodstore by non-car modes.

4.37. It has, therefore, been demonstrated that the proposed development is genuinely
accessible by a choice of modes of travel. Furthermore, the Applicant will encourage
journeys to be made by non-car modes and electric vehicles.  The proposal will not result in
an unacceptable impact on the local highway network.

4.38. The proposals will also be accessible for customers of all levels of mobility and DDA
compliant. Measures will include the provision of level thresholds to the buildings, safe
pedestrian routes across the car park with pedestrian priority, tactile paving and the
location of the mobility parking spaces adjacent to the store entrance in a low trafficked
environment to assist access to and from the Lidl store.
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Managing Environmental Impacts

4.39. The accompanying technical reports provide an assessment of potential environmental
impacts that may influence, or be influenced by, the development proposals.

4.40. The application site is located in Flood Zone C1 and, therefore, is not at risk of flooding.
The accompanying Flood Consequences Assessment and Drainage Strategy demonstrates
how the proposal will deliver a material betterment over the existing drainage system.

4.41. The existing ecological value of the site is assessed in the Preliminary Ecological Appraisal,
which confirms that a survey of the site found there to be no protected species, or
evidence of protected species, being encountered.  The report identifies the site as having
limited existing biodiversity value, which could be enhanced through soft landscaping and
appropriate planting as part of the redevelopment proposals. A separate Bat Survey found
that there was no evidence of bats using the existing building as a roost.

4.42. A Phase 2 Site Investigation has been prepared, which indicated potential sources of on-site
and off-site contamination may be present. This study recommends that full radon
protection measures are required, but no gas protection is necessary. Accordingly, there is
no apparent reason why the proposed development could not proceed in an appropriate
manner.

Conclusion

4.43. This Planning Statement, together with the other reports accompanying the planning
application, demonstrates that the proposed development fully satisfies the requirements
of relevant planning policies and guidance.
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5. Conclusions

5.1. This Planning Statement has been prepared in support of a full planning application made
on behalf of Lidl Great Britain Ltd to deliver a discount foodstore in Connah’s Quay District
Centre. The new Lidl store will be located on the site of the former Co-op store on High
Street, and will replace the existing Lidl store at Deeside Retail Park. The existing store will
simply close for trading on one day and the new store will open for trading the following
day, thereby ensuring continuity in the local food retail offer.

5.2. All existing members of staff will transfer from the existing to the proposed store, with new
job opportunities for local people created. Lidl is committed to paying the Real Living
Wage, as recommended by the Living Wage Foundation, and offering staff training, job
security and genuine opportunities for career progression.

5.3. The new Lidl store will extend to 2,179m2 gross floorspace, which is marginally smaller than
the former Co-op building. The new store will, however, offer a significantly higher quality
shopping and working environment and will be operationally and environmentally efficient,
thereby proposing a positive response towards climate change.  The existing car park and
external areas will be re-arranged and re-surfaced to provide 162 parking spaces, to include
7 accessible parking spaces, 10 Parent and Child spaces and 2 Electric Vehicle Rapid
Charging Points together with cycle parking facilities. A further 87 adjoining parking spaces
will remain as existing, subject to areas of resurfacing.

5.4. The application is supported by a range of specialist technical reports that provide a
detailed and comprehensive assessment of the impacts of the proposal.  It is demonstrated
that no unacceptable impacts will result, either on the local highway network, on the
environment or natural resources, or the amenity of neighbouring occupiers.  The proposal
will deliver sustainable regeneration that is energy efficient and responds to climate change
in an appropriate and meaningful manner. Fundamentally, the proposal will also result in
an existing out-of-centre foodstore being relocated to an in-centre location in Connah’s
Quay District Centre, which receives full support from policy at all levels.

5.5. Furthermore, the proposed regeneration of a vacant, under-used site will make a
significant, direct contribution to the vitality and viability of the District Centre and
neighbouring Shotton Town Centre, attracting shoppers and generating linked trips and
spin-off benefits for neighbouring businesses.

5.6. Overall, this Statement and the other accompanying plans and documents, demonstrate
that the proposed development will deliver a range of economic, environmental and social
benefits, without any significant adverse consequences. The proposals, therefore,
represent sustainable development, for which PPW strongly encourages local planning
authorities to grant planning permission without delay.


